
 

T HE  WI DE S T O R M  DIF FE R E N C E  

 This is NOT your typical “Shopping Cart” model of ecommerce. 

 Nor is it a Fixed Pricing Model where the dealer 

     seldom comes out on top.  WideStorm encompasses  

                          a true platform for negotiating the 

                sales transaction online. 

223 SE 3rd Ave. 

Portland, OR. 97214 

877.604.3569 ph   

info@widestorm.com 
A Sto rm i s  Coming  

On- l i ne  

Nego t i a t ion 

Marke t i ng  

Tra i n i ng 

Sys tem 

suppor t  WideStorm is a division of  

DealerPeak based in Portland,  

Oregon. The WideStorm  

platform is based on CRM, Desking, 

and Website technology that has been 

serving hundreds of dealers for over 8 years. 

 

• Full inventory integration 

• Push deal information to major DMS systems 

• Desk manager dashboard for real time response 

• Multiple presentation formats 

     i.e. 4 square, Lease Vs   Buy etc. 

• Automated Be-Back contact process 

• Integrations with many 3rd party systems 

• Will work with most any dealer website 

• Trade Evaluations 

• Secure finance application 

 

 

I was sold  
on the 
convenience 

WWW.WIDESTORM.COM 

877 604 3569 



 

2 out of 3 consumers say a start -to-f inish Internet  car sale 
appeals to them                            According to survey data from AutoNation Inc. 

MY DEAL. MY WAY. 

WHY WOULD ANYONE WANT TO 

DRIVE AROUND ALL WEEKEND 

HAGGLING WITH SALESMEN WHEN 

I CAN NEGOTIATE MY ENTIRE 

VEHICLE PURCHASE ONLINE? 

On-line negotiation is now a reality. 
BE THE LEADER IN  YOUR MARKET TODAY.  

 

A passenger vehicle sold every 56 seconds 

on EBay. Consumers are ready. 

Are you? 

Let’s face it. With so much information available on the Internet, control of 

the vehicle sales transaction is shifting from the dealer to the consumer. 

Automotive Retailing is increasingly competitive and consumers are 

demanding a less stressful and more convenient sales experience.  

The dealers that provide convenience 
               will increasingly win the deal. 

W HY  C O N S UM E RS  L OV E  I T  

 

·  Reduces fear and anxiety 

·  Saves valuable time 

·  They feel they are in control 

·  They can negotiate what they 

feel is a fair deal 

·  No risk process 

·  NO HASSLES 

W HY  Y O U WIL L  L OV E  IT  

 

·  Increase in lead volume 

·  Increase in lead quality 

·  Speeds up the buying process 

·  You will maintain gross 

through effective negotiation 

·  Builds trust with consumers 

·  Your competitors will be at 

a huge disadvantage  

T RA I N I N G  

We’ll guide you step by step with setting up this 

new profit center for your dealership.  Hands on, 

onsite training will leave you excited and 

prepared to make online negotiation a profitable 

new segment of your dealership. 

 

M A RK E TI N G  

Turn-Key marketing tools are ready to jumpstart 

your new business.  TV and Radio Spots, Point of 

Sale Materials, Newspaper Ad Designs as well as 

E-mail Marketing tools are all ready to promote 

your dealership’s innovation. 

 

TE C H N OL O G Y  

At the core of the system is a powerful, user 

friendly, web-based system for both consumers 

and dealership staff to negotiate deals online. 


